WiLLIAM CURLEY

PATISSIER CHOCOLATIER

The road to the Ultimate Chocolate Boutique
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Marco Pierre White
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London’s First Dessert Bar
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Creating A Successful Brand

The reputation of William Curley is based upon being the best!

We do not compromise on the quality of ingredients or the skills required to create perfection.
Everything is handmade, and contains no additives, preservatives, artificial flavours or colours.

We are very proud of this as so few chocolatiers make this commitment to their products.




Chocolate




Patisserie 4
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My style of patisserie always maintains a classic foundation. Y

Ultimately the flavour and texture are the most important elements, then we make it
/L< beautiful in appearance. .r

N Seasonality of ingredients is also a crucial aspect to creating great patisserie. s o
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ts and Macarons
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Baked Cakes, B




Books

| have been lucky enough to work with one of the best publishers in the UK

| have produced three books to date with Jacqui Small Publishing.
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" A MASTERCLASS IN CHOCOL

Wil LiAM
~ CURLEY

FOUR TIM € ACADEMY OF CHOCOLATE'S AWARD
BEST BRITISH CHOCOLATIER

FOREWORD BY PIERRE KOFFMANN -
| & MLCHEL ROUX,

“‘William Curley is one of the great chocolati bining flawless technique and derfully exciting creativity
he heerally bﬂngs rhocolam to life. Heston Blumenthal
Copyrighted Material
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Brand Partnerships

@ Brand partnerships are important to nurture in a competitive luxury market.
Together with other brands, we share not only a quality product but also
AMEDEI customers, clientele, marketing and events.

TUSCANY

GLENMORANGIE

SINGLE MALT SCOTCH WHISKY




Awards & Recognition
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The Ultimate Chocolate

Boutique...






The Launch 2016
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Location...
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Crowdfunding



Social Media

(ITuhel Linked[{})




Reaching the Target

Funding progress Pledges

£9,383

£74,650




Reaching the Target

William Curley: The Ultimate Chocolate Boutique

£84,033 105% 433 O

£84,033
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/Z The Future...

\; Y4 For the business to achieve continue success, we need to maintain innovation and remain at the forefront of / i
T~— creativity in the industry. 5 s g

New ideas and concepts can often come from unexpected places.
Art, natural spaces, sculpture, fashion, travel, restaurants and the people around you
can all be great sources of inspiration.

My favourite aspect of running a business is hargessilng inspiration and using to create new desserts and
chocolates.

Training the next generation. SN




