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Hi.



The Team

retaildesignlab.be

The team
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What?



Do research

Collect knowledge

Spread the word
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Why?



…the discipline of retail 
(design) has become 
complex and needs 

professionalisation…



October 16 - 18, 2013
Pacifico Yokohama -Yokohama, Japan
www.sil-ledjapan.com

1. Media is becoming 
the store and the store 
in essence is becoming 

media



 KARWEI, A’dam 
 Instagramability. 



“A good design can 
contribute to the 
desired (buying) 

behaviour.”
(Bolt, 1995)
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What does it 
mean???



DNA

Functionalities 

Experience

> Getting the basics right
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2.It is (still) about 
experiences… 



Bron: Pine & Gilmore, 1999

1ct – 2ct/cup 5ct–25c/cup 75ct – €1,50/cup €2–€5/cup €10 - €12/cup

COMMODITY GOODS SERVICES EXPERIENCES

experiences

Experience economy

?
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…but they need to 
be meaningful (3)

It is (still) about experiences… 



characteristics of a meaningful experience

1.thematise the experience 

2.harmonise the impressions: be consistent and coherent 

3.eliminate disturbing elements 

4.affect the mood 

5.deliver memories 

6.involve all senses  

7.pay attention to the functioning of the subconscious mind 

8.authenticity



1.thematise the experience > storyline



2.harmonise the impressions



3.eliminate disturbing elements

XX XXXXXX



4.affect the mood



5.deliver memories



6.Involve all senses

Smell

Music
Acoustics

Colours/materials
Spatiality

Products
Space
Materials

Materials
Climate

Products
Taste Hearing

Touch

Sight



6.Involve all senses



7.pay attention to the functioning of the subconscious mind 

8.



8.Authenticity
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Prof. dr. Katelijn Quartier
katelijn.quartier@uhasselt.be

www.retaildesignlab.be
Facebook

Thank you!
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