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WHY ?

The need of boosting tourism in the city of Brussels.  

Belgian chocolate reputation as platform for innovation. 

Existent scientific proofs of potential enhancing effects of music on tasting 

experience.  

BRING SCIENCE TO THE GENERAL PUBLIC 

FIND NEW WAYS OF ATTRACTING YOUNG CUSTOMERS INTO CHOCOLATE SHOPS



A new way of experiencing 

chocolate through music

The Sound of Chocolate is ….



PARTNERS

The city of Brussels (via Atrium) 

The sound of Flavour (Elien, Felipe, and Peter) 

Chocolate industry  
(Leonidas, Frederic Blondeel, Passion chocolat) 

Local art scene, in this case music  
(Zap Mama, Duo AerT (KCB), Baikonour) 



Multisensory Experiential Design  

as A Marketing Strategy

Pair chocolate and music, using science and identity as added value. 

Create a box of chocolate that comes with customised 

soundtrack. 

Multisensory launching events.





Results

PIONEER / First time, learning process. 

Very successful in terms of communication. 

TOO sophisticated product, need of brand commitment. 

Challenging in terms of catching the attention of potential buyer, 

without dedication (and training) of who is selling.



What is next?

Reframe strategy in order to focus on sales:  
product design, interaction AND MORE ENGAGEMENT WITH chocolate 

partners, how to highlight the product IN THE STORES, etc. 

Go beyond Belgium. 

More RESEARCH & DEVELOPMENT. 

The sound of beer, the sound of coffee, …
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