SOUND 0
OCOLATE






CLIEN HAENTJENS
~cLIPE REINOSU CARVALHO
Pt IER ULIVEIRA PASSUS




WHY

THE NEED OF BOOSTING TOURISM IN THE CITY OF BRUSSELS.
BELGIAN CHOCOLATE REPUTATION AS PLATFORM FOR INNOVATION

EXISTENT SCIENTIFIC PROOFS OF POTENTIAL ENHANCING EFFECTS OF MUSIC ON TASTING
FAPERIENCE

BRING SCIENCE T0 THE GENERAL PUBLIC

FIND NEW WAYS OF ATTRACTING YUUNG CUSTOMERS INTU CHUCOLATE SHUPS




THE SOUND OF CHOCOLATE IS ...
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MULTISENSORY EXPERIENTIAL DESIGN
AS A MARKETING STRATEGY

PARR CHOCOLATE AND MUSIC. USING SCIENCE AND IDENTITY AS ADDED VALUE

CREATE A BOX OF CHOCOLATE THAT COMES WITH CUSTOMISED
SUUNDTRACK

MULTISENSORY LAUNCHING EVENTS
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JESULTS

PIONEER / HRST TIME, LEARNING PRUCESS
VERY SUCCESSFUL IN TERMS OF COMMUNICATION

100 SOPHISTICATED PRODUCT. NEED OF BRAND COMMITMENT.

CHALLENGING IN' TERMS OF CATCHING THE ATTENTION OF POTENTIAL BUYER
WITHOUT DEDICATION (AND TRAINING) OF WHO IS SE




WHAT IS NeXT?

RAME STRATEGY IN ORDER T0O FOCUS ON SALES:
RACTION AND MORE ENGAGEMENT WITH CHOCOLA TE
GHLIGHT THE PRODUCT IN THE STORES. ETC

:
PRODUCT DESIGN. INT
PARTNERS, HOW T0
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60 BEYOND BELGIUM.
MORE RESEARCH & DEVELOPMENT

THE SOUND OF BEER. THE SOUND OF CORFEE. ...
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